[bookmark: _GoBack]Value creation assists businesses to sell goods and services. As this is done, shareholders gain value in the form of higher stock price and the promise of future investment. Value creation can be done through market segmentation whereby important subgroups will be identified and especially those that support decision making. Additionally, through mass customization, market segmentation is quickly done. Consumer traits in a particular segment assist a business to gain profits which can be maximized through mass customization. Besides, the diversity in U.S population is quite relevant for a company to undertake mass customization as they can modify their products and services to suit the needs of various people. On the other hand, there is competitive advantage that boosts the aspect of the value proposition. Through competitive advantage, an organization gains more profits or revenue making the value proposition efficient. Customer relationship building is relevant as it promotes value proposition by ensuring competitive advantage is obtained. Businesses can enhance their value proposition through social media marketing. In this case, they can use the various social media sites such as Twitter and Facebook to obtain the attention of customers and in the end, increase sales and profits.
